
Culture is defined in many ways. We can think about culture as what

we learn about ourselves and others from the �me when we are

born. Our families and our communi�es teach us culture. It includes

how we think, communicate, behave, live in, and view the world

round us and our culture can change over �me. We may think about

and only see our own culture. It may be hard for us to see things the

way another person sees them.

We all have many cultural iden��es. For example, you may be a

daughter, uncle, student, direct support professional, counselor, or a

self-advocate. You may iden�fy by your race or ethnicity La�no/

La�na/La�nx, Black or African American, White, Asian, American

Indian or Alaska Na�ve. You may iden�fy as gay or a member of the

LGBTQ community. You may iden�fy by your religion or spiritual

beliefs, the region of the country that you live (e.g., south, mid-west,

northeast, or southwest), or that you

are from a country outside of the U.S. You may

iden�fy as having a disability that affects how

you think, move about, see, communicate, and

interact with others. You may iden�fy as an elder or older

adult. Or you may iden�fy as having a number of these

iden��es all at once.

Continued on page 2

MULTIPLECULTURALIDENTITIES

The literature indicates that we as human beings have
mul�ple cultural iden��es that can be grouped as follows.

• Categoriza�on – people iden�fy with one of their
cultural groups over others

• Compartmentaliza�on – individuals maintain mul�ple,
separate iden��es within themselves

• Integra�on – people link their mul�ple cultural iden��es

Seth J.J. Schwartz, Koen Luyckx , and Vivian L.K. Vignoles (Eds.) Handbook of Iden�ty Theory and Research. Springer. 2001.

Verónica Benet-Mar�nez and Ying-yi Hong (Eds.) The Oxford Handbook of Mul�cultural Identity. Oxford University Press. 2014.

Chao, G.T., & Moon, H. The Cultural Mosaic: A Metatheory for Understanding the Complexity of Culture. Journal of Applied Psychology 2005, Vol. 90, No. 6, 1128–1140
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Note to Readers
This edition focuses on
culture and its relationship
to person-centered
practices. Considerable
content has been excerpted
from a webinar titled
Pieces of the Same Puzzle:
The Role of Culture in
Person-Centered Thinking,
Planning, and Practice. This
webinar was sponsored by
the National Center on
Advancing Person-Centered
Practices and Systems
(NCAPPS) in July of 2019. A
recording of the webinar
along with slides, and a
summary can be found
here.

A complete recording of the webinar and
resources can be found here.
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A Defini�on of Culture
Excerpted from the Plain Language Summary of Pieces Webinar

https://allenshea.com/the-california-gatherings-committee-newsletters-and-resource-notes/
https://ncapps.acl.gov/webinars.html
https://ncapps.acl.gov/webinars.html


A Defini�on of Culture, con�nued

2020

Culture and Systems. is not only about people, it is also about organiza�ons and systems of services and

supports. All organiza�ons, agencies, and programs have their own culture(s) based on what they do, who

they serve, who works there, where they are located, and what is the source of their funding.

Person Centered Prac�ces. Understanding culture is important to person-centered thinking, planning, and

prac�ces. Culture influences how we view health, mental health, well-being, illness, and disability. Culture

influences what a person believes is important to them and their families. Since we are all cultural beings,

programs striving to deliver person-centered thinking, planning, and prac�ces must be responsive to

culture.

Changes across the US

The US Census Bureau and other sources tell us that the na�on is becoming more culturally and

linguis�cally diverse. Many people self-iden�fy as having more than one race and/or ethnicity. Many

people speak languages other than English at home.

Services and Supports

Person-centered means that we must understand and respond to the person’s culture and mul�ple

cultural iden��es. Person-centered means that a person’s culture

cannot be separated from how services and supports are thought about and provided. Person-centered

means that organiza�ons, agencies, and programs must include

culture as a rou�ne aspect of all of their prac�ces.
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Slide Source:© 2019 - Georgetown University Na�onal Center for Cultural Competence

Culture is the learned and shared knowledge that specific groups use to generate
their behavior and interpret their experience of the world.
It includes but is not limited to:

Culture applies to racial, ethnic, religious, poli�cal, professional, and other social groups. It is
transmi�ed through social and ins�tutional tradi�ons and norms to succeeding genera�ons.
Culture is a paradox, while many aspects remain the same, it is also dynamic, constantly changing.

Data Source: Gilbert, J. Goode, T., & Dunne, C., 2007.

Slide Source:© 2019 - Georgetown University Na�onal Center for Cultural Competence

It is not person-centered if
culture is not fully embedded.

The California Gatherings
August 2020, Vol.4 Number 22



2020

We are cultural beings

“You are a cultural being. You view and interpret the world through your own cultural lens, which is
comprised of both individual and group experiences over �me. So you didn't get to have your
worldview on your own…

Your worldview or cultural frame-of-reference influences your approach to delivering services and
supports, or any other responsibility that you may have. And your worldview is influenced by the
culture of the organiza�on with which you work…So there are layers upon layers [and] your cultural
frame of reference can contribute to biases. It's necessary to iden�fy, acknowledge and address
biases if they interfere with your capacity to perform day-to-day responsibili�es in a competent and
respected manner, and lastly, your willingness and capacity to address cultural misunderstandings
are essen�al.

They are essen�al to suppor�ng individuals with disabili�es with behavioral and mental health
needs and older adults and their families. They are essen�al to the working rela�onships that you
have with colleagues and others involved in the array of systems that provide services and supports
to these diverse popula�ons.”

Tawara D. Goode
Georgetown University Na�onal Center for Cultural Competence
Georgetown University Center for Excellence in Developmental Disabili�es
Center for Child and Human Development
Georgetown University Medical Center
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CulturalDiversity

The term cultural diversity is used to
describe differences in ethnic or racial
classifica�on & self-iden�fica�on, tribal or
clan affilia�on, na�onality, language, age,
gender, sexual orienta�on, gender iden�ty
or expression, socioeconomic status,
educa�on, religion, spirituality, physical
and intellectual abili�es, personal
appearance, and other factors that
dis�nguish one group or individual from
another.

Goode & Jackson, 2009

Cultural Diversity
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A complete recording of the webinar and resources can be found here.

https://ncapps.acl.gov/webinars.html


Putting Person-Centered Practices to Work
In Learning About Culture
Person-centered practices can be used to learn more about your own and the culture and
identity of people you support. Elements of one’s culture and multiple identities are evident
in all of the person-centered discovery skills we use. We just need to listen for them. Here are
a few examples on this and the next page. Both of these discovery activities can help people
begin to tell a story about their identity and culture. That story makes up the cultural lens
through which we view the world and what’s important to and for us.
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• What are the networks?

Adapted fromCommunityConnecting forNorthStar Services, HSAPress (10/08; 11/10). ISBN978 1 906514 05 1

Mapping our networks for: ______________

What it does
Helps supporters mapout their
ownnetworks.

Howit helps
Theperson supportedmay be
linked to someone in the
networks.

Howto use it
Explorewhat the networks are,
howtheymight beused andhow
we feel about it. Ask:

• What are the networks?
• Howmight weuse them?
• What are the common
interests?

• What links you?
• Whodo you knowwhoknows
someonewhomight provide
networkingopportunities?

Howmightwe use them?

What are the commoninterests?

What links you?

Whodo youknowwho knows someone who
might provide networking opportunities?

What are the networks?

Date: ________________

Adapted fromCommunityConnecting forNorthStar Services, HSAPress (10/08; 11/10). ISBN978 1 906514 05 1

Who am I?My places: __________________

What it does
Helps us to identify theplaces that matter in a
person’s life.

Howit helps
Increases understanding andhelps identify
places that are worthpayingmore attention to; it
also helps develop the communitymap.

Howto use it
Identifyall theplaces aperson goes that are
important to them. Explore the role that the
personhas ineach place.

Howto use it
Explore how this information canhelp in
strengtheningconnections orwherenew
connections can bemade.Ask:

• Where is theperson acustomer?

• Where is theperson amember?

• Wheredoes theperson feel at their best?

• What possibilities are there for
strengtheningconnections?

• What possibilities are there for creating
newconnections?

Date: ________________

Adapted as A Workbook for Community and Relationship Building for NorthStar Services,
From Community Connections, HSA Press (10/08; 11/10). ISBN 978 1 906514 05 1

http://allenshea.com/wp-content/uploads/2020/08/CARB-Workbook.pdf


Adapted fromCommunityConnecting forNorthStar Services, HSAPress (10/08; 11/10). ISBN978 1 906514 05 1

Communitymap for: __________________

What it does
Gives a graphic representation of what is
happening in the community - places and
people. Is a way to learnabout the possible
associations in your community.

Howit helps
Discoverswhat is uniqueabout the community
and the ʻthird’places. Finds out what people do
for fun,wherepeople feel valuedand
welcomed. Identifies the various organizations
andnetworks inyour local community. Matches
theperson’s interests,gifts and skillswith what
is present in the community.

Howto use it
Invite people to create amap that includes
significant places and people.Gather
informationby talking to others,checkingout
newspapers,newsletters,and the internet. Ask:
• What are the major streets for shopping,
entertainment? What are the public places
(communitycenter) wherepeople go?

• Where is the center of the community?What
are favorite places to shop?What is unique
to your community?

• Where are the informal places that people
hangout? Who are helpful people and
where can theybe found?

Date: ________________

Adapted fromCircle of Support (Pearpoint& Forest) forNorthStar Services

Relationship circle for: __________________

What it does
Identifieswho is important to theperson.

Howit helps
• Showswho is important to theperson.
• Identifieswho cancontribute to getting the
personbetter connected.

• Identifies relationships that canbe
strengthenedand supported.

• Shows the balance of family, friends and
paidworkers in the person’s life.

Howto use it
• 1st Circle: INTIMACY. List people closest to
you - those you cannot imagine living
without.

• 2ndCircle: FRIENDSHIP. List good friends -
thosewho almost made the first circle.

• 3rdCircle: PARTICIPATION. List people and
organizations you are involvedwith -
people/groups youwhereyou participate.

• 4thCircle: EXCHANGE. List people you PAY
toprovide services in your life (for example,
hairdressers,barbers, teachers,etc.).

• Note:People
canbe inmore
thanone circle.

Date: ________________
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Putting Person-Centered Practices to Work
In Learning About Culture, continued
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Slide Source:© 2019 - Georgetown University Na�onal Center for Cultural Competence

Person-Centered Thinking

It is not just the culture of
the person receiving
services and supports, it is
also the culture of the
person delivering services
and supports.

Person Centered Planning

It is: (1) having the
knowledge and willingness
to embed the mul�ple
dimensions of culture in all
aspects of the planning
process; and (2) revisi�ng
and revising extant tools
and approaches that do
not or minimally
emphasize culture.

Person-Centered Prac�ce

It is ensuring that the
values, structures,
prac�ces, a�tudes, and
behaviors of the
organiza�on and its staff
are aligned with principles
and prac�ces of cultural
and linguis�c
competence.

Slide from Pieces of the Same Puzzle: The Role of Culture in Person-Centered Thinking, Planning, and Practice.

When Culture is Embedded in Person-Centered Services and Support


